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Executive Summary 

As the Northern Territory works to respond to and sustainably recover from the impacts of the 

COVID-19 pandemic, there is a significant opportunity for our creative industries to play a 

meaningful role in the Territory’s economic future. 

The Creative Industries Strategy NT 2020 – 20241 (the Strategy) found the sector employs almost 

2400 Territorians and injects more than $735 million into the Territory economy each year.  

The Territory is rich in cultural and artistic advantages and opportunities – from more than 65,000 

years of continuous living culture, a young and multicultural population, creative and innovative 

thinkers and performers, to our natural landscapes and geographic advantages. 

These cultural experiences draw national and international tourists to the Territory, supporting more 

jobs and business opportunities through ‘induced tourism’ (tourists who specifically come to the 

Territory or extend their stay to experience or participate in creative / cultural experiences).  

As outlined in the Strategy, induced cultural tourism generated almost $560 million in economic 

contribution in the NT in 2018 and supported 1432 jobs.  

This expenditure further highlights the importance of protecting the health of our natural 

environment and investing and celebrating our cultural values as central blocks to the continued 

success of the creative industries sector. 

A strong, thriving and sustainable creative industries sector will deliver more than economic benefits 

alone.  

Our cultural industries are essential to the emotional health and well-being of our community, 

creating connections with our diverse cultures and heritage and enhancing the Territory’s liveability. 

Realising the long-term economic and cultural opportunities of the creative industries while 

operating in financially constrained environments will require effective collaboration and strategic 

thinking between governments, industry and not for profit agencies. 

The Creative Industries COVID-19 Recovery Working Group has identified a number of opportunities 

to support the sustainability and growth of the sector as part of the Territory’s economic recovery: 

 A new creative industries investment fund 

 A pilot infrastructure program to support artists in remote areas 

 Connecting with the digital future 

 Northern Australia Centre of Digital Design Excellence 

 Strengthening cultural tourism 

 A creative industries representative body. 

We must continue to collaborate to ensure all Territorians have access to secure, stable 

telecommunications and digital connectivity. We must work together to ensure necessary 

government assistance is responsive to the contemporary needs of the creative industries.  

And we must be bold in our thinking and explore new opportunities. 

                                                           
1 Creative Industries Strategy NT 2020 – 2024 https://dtsc.nt.gov.au/arts-and-museums/creative-industries-
strategy-2020-2024  

https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
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Establishing a creative industries investment fund 

The Creative Industries Working Group acknowledges the Territory is facing extraordinary levels of 

debt as it addresses a significant reduction in GST revenue and the impact of necessary expenditure 

in response to COVID-19. 

The Group also notes the Government’s ongoing investment in infrastructure and other major 

projects provides an opportunity to create collaborative partnerships through the establishment of a 

new creative industries investment fund.  

The fund would be the result of a levy on major Government infrastructure tenders requiring the 

proponent to invest a percentage of the awarded contract into business-enabling initiatives to 

strengthen the Territory’s creative industries. 

A similar concept was used successfully in the public-private partnership with the Toga Group to 

deliver Stage One of the Darwin Waterfront precinct.2  

The creative industries investment fund initiative could be achieved with the following measures: 

 A levy of 1 per cent on Tier 4 ($500 000 - $5 million) and a 2 per cent levy on tier 5  

($5 million and above) infrastructure projects 

 The infrastructure proponent would opt to either deliver the investment directly or be 

incentivised (such as a percentage deduction on their levy) to commit their untied 

contribution to the fund for Government to manage 

 When delivering the investment directly, the proponent would work with stakeholders to 

identify a suitable project or program connected to their contract (eg. a capital works or 

maintenance for an arts centre; public art; a creative studio in a regional town)  

 Government would require evidence of stakeholder support and would consult with 

relevant peak bodies (which may include the proposed Creative Industries representative 

body and councils) prior to approval of the concept 

 Government would also commit to meaningful stakeholder engagement for projects 

financed directly from the fund.  

The proposed creative industries investment fund aligns with the NT Government’s procurement 

principles3 and in particular: 

1. Value for the Territory - Procurement expenditure that delivers procurement outcomes 

while meeting the NTG economic, social, environmental and cultural objectives; 

4. Enhancing the capabilities of Territory enterprises and industries - procurement activities 

support the growth, development and sustainability of Territory enterprises and industries. 

The creative industries investment fund would recognise the importance of the sector to the 

Territory’s economic future and the well-being and cultural values it drives for all Territorians, from 

short-term jobs in the delivery phase to longer-term opportunities for the artists, performers, 

audiences and customers who will benefit. 

                                                           
2 Darwin City Waterfront Cultural Plan Summary 
https://www.territorystories.nt.gov.au/bitstream/10070/249144/1/DCW_CulturalPlanSummary.pdf  
3 Northern Territory Government procurement principles - 
https://nt.gov.au/__data/assets/pdf_file/0010/899146/procurement-rules-v1.5.1-200701.pdf  

https://www.territorystories.nt.gov.au/bitstream/10070/249144/1/DCW_CulturalPlanSummary.pdf
https://nt.gov.au/__data/assets/pdf_file/0010/899146/procurement-rules-v1.5.1-200701.pdf


 

4 
 

Supporting sector-specific needs of the creative 
industries  

Territorians working in the creative industries sector have been some of the hardest hit economically 

and socially in our community by the COVID-19 pandemic.  

Performance and visual artists in particular have been confronted by the compounded financial 

impacts on content creation and rehearsals as a result of physical distancing requirements, the 

shutdown of venues, postponement and cancellation of gigs, and travel restrictions impacting on 

materials going into remote communities and products going to market.  

Casual employment opportunities in the hospitality, entertainment and tourism sectors that artists 

traditionally access were also unavailable due to COVID-19-related trading restrictions. 

For many in the sector, including sole traders and entrepreneurs, the scope and casual or 

intermittent nature of their employment means they have not been able to access the financial 

support programs rolled out by governments.  

The financial impacts coupled with the removal of creative outlets has had, for many, a significant 

flow-on effect on mental health and well-being. 

Expand JobKeeper criteria 

The Australian Government’s $85.7 billion JobKeeper program has helped keep hundreds of 

thousands of Australians connected to their employer and the program’s extension to March 2021 is 

welcomed.  

Yet the parameters of JobKeeper – to be either a full-time, part-time or fixed-term employee, or a 

long-term causal employed on a regular, systematic basis for 12 months – means hundreds of 

Territorians working in the creative industries are excluded from support. 

For example, some artists with long-term relationships for short-term events such as Darwin Festival 

and Desert Festival or at live venues have not been able to access JobKeeper. 

Yet these artists have been expected to rapidly respond when modified festivals are staged and 

venues reopened, despite the financial and mental well-being harm incurred over many months. 

The Australian Government is urged to review the scope of JobKeeper eligibility criteria for the 

remainder of the program to consider creative industries-specific employment factors such as: 

 Evidence of long-term, paid employment / commissioned works for artistic ventures such as 

festivals, live music events, art and fashion shows  

 Evidence of loss of employment and earnings from commissioned works / engagement for 

events that have been postponed or cancelled as a result of public health responses 

implemented by governments 

 Evidence of loss of employment and earnings from public health responses implemented by 

governments on the operation of creative spaces such as studios and art centres. 

The implementation of broadened, yet still focused, eligibility criteria will ensure our creative 

industries sector is viable and able to meet the demands of the wider community for the cultural 

content that builds our prosperity and liveability.  
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Engage with the sector to target government assistance   

As the Northern Territory Government responds to the COVID-19 pandemic and significant debt 

forecasts, the Creative Industries Working Group believes improved collaboration with the sector 

would drive better outcomes in budget-constrained environments. 

A healthy, vibrant cultural sector is essential to the social and economic well-being of our 

community.  

The Working Group acknowledges and values the financial support provided to the creative 

industries in the Territory in 2019-2020, including: 

 More than $60 million invested through the Northern Territory Government’s Department 

of Tourism, Sport and Culture to support the creative industries including collecting 

institutions, festivals and events, and arts and screen sector support 

 A $2 million investment from the NT Government to sector-specific COVID-19 response 

measures 

 A $100 million commitment to the Arts Trail initiative 

 $650 000 in regional arts funding from the Australian Government. 

With many of our cultural industries organisations operating as not for profits and others operating 

on minimal budgets, financial support from government is critical. 

However, a number of grant programs intended to support the sector no longer respond to the 

current environment. 

This is of particular concern in the COVID-19 era as the creative industries sector finds itself 

disconnected from our audiences and markets and faced with challenges of adopting new business 

models to survive.  

The Working Group urges the Northern Territory Government to implement the following measures: 

 A review of the effectiveness of the Government’s existing mechanisms to support the 

creative industries to maximise the economic and cultural return on investment  

 Rapidly progress the Department of Tourism, Sport and Culture’s work to improve the 

alignment of its creative industries grant programs to the contemporary and emerging needs 

of the creative industries sector 

 Review grant frameworks to be more accessible to a wider creative industries cohort, 

including small commercial (GST registered) enterprises 

 Ongoing and meaningful engagement with the creative industries sector to identify and 

respond to areas of opportunity and risks within specific subsectors.  

The Government is further encouraged to consider the sector-specific issues within the creative 

industries when developing and implementing future economic stimulus programs. 

This includes, but is not limited to, flexible implementation of infrastructure measures (such as 

upgrades to home offices and purchase of equipment to support business growth) and investment in 

the professional capability and wellbeing of the creative industries workforce.  

It is recommended the creative industries representative body be one of the mechanisms through 

which the improved collaboration between Government and the sector takes place. 
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Strengthening cultural tourism 

In 2018-19, total tourism Gross Value Added (GVA) in the NT on average was worth $2.2 billion and 

the sector supported 15 600 jobs.4 

The economic contribution analysis prepared by Ernst & Young for the Creative Industries Strategy 

NT 2020 – 20245 found ‘induced cultural tourism’ (tourists who specifically come to the Territory or 

extend their stay to experience or participate in creative / cultural experiences) generated almost 

$560 million in economic contribution in the NT in 2018 and supported 1432 jobs. 

By strengthening cultural tourism opportunities, the Territory is investing in jobs and economic 

growth in our urban, regional and remote centres. 

Showcasing the Territory on screen 

The Creative Industries Sector COVID-19 Recovery Working Group acknowledges the Screen Industry 

Advisory Council’s submission to the Territory Economic Reconstruction Commission. 

Northern Territory film and television productions showcase our community, culture and natural 

landscapes to audiences around Australia and around the world.  

Screen production is recognised as a tourism motivator, aligning with broader trends such as 

experiential travel and the influence of social media on tourism.   

Locally produced productions like Top End Wedding and Jimmy Shu’s Taste of the Territory 

highlighted the power of the screen sector to connect audiences to our culture and locations. 

The effectiveness of collaboration and the alignment of government policy and screen industry 

activity has most recently been highlighted by the television series MaveriX now in development in 

Alice Springs.   

The Territory Government invested $1.5 million to support the series, which has been commissioned 

by ABC and Netflix and will showcase the landscapes and people of Alice Springs. 

In the longer term, as travel restrictions ease, such screen productions will ensure the NT is front of 

mind for cultural tourists seeking unique experiences. 

Developing the Aboriginal Tourism sector 

There are exciting opportunities to further grow the Indigenous cultural tourism sector, predicated 

on an understanding of the holistic concept of Indigenous culture that brings together visual arts, 

music, dance, language and lore. They are interconnected and deeply embedded in cultural 

connection to country and homelands.  

                                                           
4 NT Tourism Satellite Account 2018-19 - 
https://www.tourismnt.com.au/system/files/uploads/files/2020/Northern%20Territory%20Tourism%20Satelli
te%20Account%202018-19.pdf  
5 Creative Industries Strategy NT 2020 – 2024 https://dtsc.nt.gov.au/arts-and-museums/creative-industries-
strategy-2020-2024 

https://www.tourismnt.com.au/system/files/uploads/files/2020/Northern%20Territory%20Tourism%20Satellite%20Account%202018-19.pdf
https://www.tourismnt.com.au/system/files/uploads/files/2020/Northern%20Territory%20Tourism%20Satellite%20Account%202018-19.pdf
https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
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The Northern Territory Aboriginal Tourism Strategy 2020 – 20306 prepared by the NT Aboriginal 

Tourism Advisory Council and the NT Government acknowledges the huge opportunities within the 

Aboriginal tourism sector and offers pragmatic actions to address the sector’s challenges. 

The strategy could be further strengthened through ongoing respectful engagement with and 

understanding of the world’s oldest living culture. 

All parties are encouraged to continue to collaborate on the implementation of the Strategy to drive 

a stronger, more sustainable Aboriginal tourism industry as part of our economic future.    

The Creative Industries COVID-19 Recovery Working Group also acknowledges the Territory 

Economic Reconstruction submission from ANKA’s Board of Aboriginal Directors that proposes the 

development of an Indigenous Gateway in Darwin7. 

New opportunities for remote artists 

As information about the health risks of the COVID-19 pandemic emerged, many Aboriginal 

Territorians including artists chose to return to their remote community and homelands to protect 

their health and the well-being of their community. 

For many artists and peak bodies, homelands are the heart of Australia’s Aboriginal art sector. 

Art produced in homelands have been collected, exhibited and sold to leading art institutions and 

private collectors nationally and globally. 

The economic and social value of this art is recognised8 as an important driver of induced cultural 

tourism in a post- COVID-19 environment as visitors again seek genuine and authentic experiences of 

Aboriginal culture. 

The return to country may represent a second ‘homelands movement’ that will drive the creation of 

great art because of the artist’s heightened connection with culture in the safety of their 

community. 

Art centres provide a multitude of services and benefits within remote communities. Peak bodies 

ANKA and Desart represent nearly 50 Indigenous-led art centres across the NT. Both organisations 

have an intimate knowledge of these centres and their artists and an extensive network knowledge 

that can support the strengthening of cultural tourism in the NT.  

Art centres are places of safety, places of cultural reflection and creation, and a driver of economic 

opportunity where there is often no other meaningful income stream. 

Despite these economic and social benefits, artists in homelands often do not have access to 

dedicated or adequate infrastructure that would enable the full realisation of their artistic 

endeavours. 

                                                           
6 Northern Territory Aboriginal Tourism Strategy 2020 – 2030 
https://www.tourismnt.com.au/system/files/uploads/files/2020/aboriginal-tourism-strategy-summary.pdf  
7 ANKA submission - https://ntrebound.nt.gov.au/__data/assets/pdf_file/0017/914210/ANKA-Gateway-
Submission-to-TERC.pdf  
8 Australia Council for the Arts – International Arts Tourism - 
https://www.australiacouncil.gov.au/workspace/uploads/files/arts-and-tourism-report-pdf-5bf1f3c5079ac.pdf  

https://www.tourismnt.com.au/system/files/uploads/files/2020/aboriginal-tourism-strategy-summary.pdf
https://ntrebound.nt.gov.au/__data/assets/pdf_file/0017/914210/ANKA-Gateway-Submission-to-TERC.pdf
https://ntrebound.nt.gov.au/__data/assets/pdf_file/0017/914210/ANKA-Gateway-Submission-to-TERC.pdf
https://www.australiacouncil.gov.au/workspace/uploads/files/arts-and-tourism-report-pdf-5bf1f3c5079ac.pdf
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There is an opportunity to address this deficiency and drive economic development for Aboriginal 

Territorians in remote areas with the implementation of a pilot program of art studios into 

homelands, developed in close consultation and collaboration with peak bodies.  

Pilot program – art studios  

It is proposed the pilot program would: 

 In consultation with peak bodies ANKA, Desart and Darwin Aboriginal Art Fair, deliver a 

feasibility study that identifies potential demand and operating models for art studios on 

homelands  

 Through this process and through ongoing collaboration with the peak bodies, identify three 

initial homelands for the delivery of new art studio infrastructure or upgrades to existing 

infrastructure to make it fit-for-purpose 

 In consultation with the homeland, identify opportunities within the community for the 

studio to meet the demands of other users (such as mother and grandmother groups or 

men’s meetings) 

 Minimise the cost of construction through innovative solutions such as pre-fabricated 

modules that are culturally appropriate and respond to the natural environment. 

Territory architecture firm Troppo successfully delivered an innovative infrastructure program in 

Ramingining that could form the basis of this pilot program.   

 

 

(Images supplied by Troppo) 

Once operational, there may be an opportunity for these studios to link into the Territory 

Government’s Arts Trail initiative, virtually in the interim period given there is limited tourism and 

high levels of anxiety about COVID-19, and ultimately in person. 

The studios would be encouraged to connect with their respective peak bodies of ANKA, Desart and 

Darwin Aboriginal Art Fair to identify opportunities for online exhibitions and sales. 
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Funding 
A number of funding options can be considered for this initiative: 

 The Australian Government  

 A joint NT and Australian Government initiative  

 A philanthropic venture 

 Through the proposed NT creative industries infrastructure fund. 

Connecting with the digital future  

The Northern Territory has the opportunity to be a world leader in building social and economic 

connections between our remote communities and global markets. 

This vision can only be realised with a meaningful investment in telecommunications and digital 

literacy to ensure all Territorians can succeed in a strong digital economy. 

Recent years have seen governments move to provide many services online, consumers increasingly 

shopping for products over the internet and people engaging with their friends and wider networks 

virtually.  

 COVID-19 has unquestionably hastened the transition to an expanded online economy but for 

creative industries organisations in remote areas, such as Aboriginal art centres, COVID-19 

restrictions have heightened the challenges of the digital divide. 

Travel restrictions have meant visitors and tourists are unable to travel to art centres, art shows and 

festivals cancelled and artists having difficulty accessing materials and points of sale.  

Poor digital connectivity has left many artists professionally and socially isolated and unable to 

transition to stable online exhibitions and sales to support an income. 

Improving infrastructure 

Territorians living in our five urban centres have good access to telecommunication services and a 

choice of mobile phone and internet provider. 

For about 70,000 Territorians – most of whom are Aboriginal – living outside these centres, 

telecommunications connectivity is more limited and in some cases reliant solely on landline 

communications. 

Aboriginal communities face further challenges posed by limited access to computers for residents 

in their homes, making activities like checking bank balances, loans and health care difficult. 

Addressing this telecommunications infrastructure deficit is essential to achieving ‘Closing the Gap’ 

targets in employment, health, education and economic outcomes. 

The Working Group calls on the Northern Territory to: 

 Continue to advocate to the Australian Government and NBN Co for all Territorians to have 

access to the same telecommunication service standards as other Australians, with a 

particular focus on fit-for-purpose, business enabling telecommunication services that meet 

the Territory’s unique conditions and deliver improved connectivity for remote residents 

and businesses 
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 Work with communities to implement measures to boost access to computers, such as an 

‘internet café’ approach  

 Continue to invest in improving mobile phone and broadband coverage in remote 

communities,  such as the current 3-year, $30 million program jointly funded and delivered 

with Telstra 

 Continue to work collaboratively with the digital industry sector and telecommunications 

service providers to identify innovative solutions to deliver reliable and affordable services. 

Building Digital Literacy 

To ensure Territorians can make the most of digital technology and the digital economy it is 

important to invest in their digital literacy. 

The following recommendations are made to help achieve that target: 

 The Northern Territory Government and the digital industry should continue the 

collaborative delivery of the Digital Territory Strategy9, including regular transparent 

reporting  

 Collaboration between government bodies and peak industry groups to support the 

development of online marketplaces to promote Aboriginal art and art centres 

o One potential operating model is that proposed by ANKA’s Board of Aboriginal 

Directors for a Gateway in Darwin as outlined in their submission to the Territory 

Economic Reconstruction Commission10 

 Improved engagement between Government and industry to embed the Territory’s creative 

industries into national and international tourism marketing and population attraction 

campaigns  

 Analysis of education and upskilling requirements for organisations, individuals and groups 

to build capacity and capability in the development and operation of digital platforms and 

online marketing  

 Collaboration between creative industry organisations, peak industry groups and the digital 

design subsector to develop or tailor digital literacy upskilling and capacity building 

development programs to access new and expanded markets and audiences for creative 

products, performances and services   

 Ensure digital literacy is embedded across Northern Territory school learning programs from 

Transition to Year 12. 

Multi-user digital hubs 

The Creative Industries COVID-19 Recovery Working Group acknowledges the high cost of delivering 

enabling infrastructure in the Northern Territory, particularly in a ‘single user’ model. 

To create efficiencies and to strengthen the connection between the creative industries sector and 

the wider economy in our regional centres it is important to consider where the sector may be able 

to co-locate with other industries to establish a ‘digital hub’. 

                                                           
9 Digital Territory Strategy - https://digitalterritory.nt.gov.au/__data/assets/pdf_file/0009/580716/digital-
territory-strategy.pdf  
10 ANKA submission - https://ntrebound.nt.gov.au/__data/assets/pdf_file/0017/914210/ANKA-Gateway-
Submission-to-TERC.pdf  

https://digitalterritory.nt.gov.au/__data/assets/pdf_file/0009/580716/digital-territory-strategy.pdf
https://digitalterritory.nt.gov.au/__data/assets/pdf_file/0009/580716/digital-territory-strategy.pdf
https://ntrebound.nt.gov.au/__data/assets/pdf_file/0017/914210/ANKA-Gateway-Submission-to-TERC.pdf
https://ntrebound.nt.gov.au/__data/assets/pdf_file/0017/914210/ANKA-Gateway-Submission-to-TERC.pdf
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This hub would give many parties shared access to digital infrastructure and telecommunications in a 

safe location, enabling the creation of online content and online marketplaces. 

Examples may include local council-owned infrastructure such as the Malak Community Centre in 

Darwin, the Paterson Street Hub in Tennant Creek, artistic co-operatives and internet café type 

initiatives. 

Councils are encouraged to engage with the peak cultural industries bodies in their region to identify 

opportunities to establish multi-user digital hubs that support artistic endeavours to deliver 

economic outcomes. 

Northern Australia Centre of Digital Design Excellence  

The Northern Territory’s success in responding to COVID-19, political and policy stability, an 

investment friendly environment, young population and our geographic proximity to Asia creates an 

economic competitiveness to attract and keep the best digital design minds from the Australasia 

region. 

The digital design creative industries subsector comprises computer system and software design and 

related services such as application and web design. 

A number of industry forecasts and analysis11 predict the demand for apps will continue to surge as 

COVID-19 drives people to learn, work and socialise virtually.  

Global expenditure on apps is expected to reach $171 billion by 2024. 

The Territory’s digital design sector currently supports 133 full time equivalent jobs and generates 

$45.5 million economic activity annually.12  

It is a sector with huge, untapped potential for the Territory and Northern Australia. 

The Northern Australia Centre of Digital Excellence would be a leading digital design research, 

education and development institution that cements the Territory’s place in the global digital future. 

It is recommended the Territory Government, the digital design industry and Charles Darwin 

University collaboratively develop a multi-year framework to achieving this vision. 

  

                                                           
11 Tech Crunch 2 April 2020 - https://techcrunch.com/2020/04/01/mobile-app-spending-to-double-by-2024-
despite-economic-impacts-of-covid-19/  
12 Creative Industries Strategy NT 2020 – 2024 https://dtsc.nt.gov.au/arts-and-museums/creative-industries-
strategy-2020-2024 

https://techcrunch.com/2020/04/01/mobile-app-spending-to-double-by-2024-despite-economic-impacts-of-covid-19/
https://techcrunch.com/2020/04/01/mobile-app-spending-to-double-by-2024-despite-economic-impacts-of-covid-19/
https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
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A creative industries sector representative body 

According to the Creative Industries Strategy NT 2020 – 202413 (the Strategy), the sector employs 

almost 2400 Territorians and generates $735.4 million in economic activity each year with significant 

growth potential. 

There are 12 agreed subsectors within the creative industries:  

1. Visual Arts and Crafts 
2. Screen, Radio and Broadcasting 
3. Advertising 
4. Museums 
5. Architecture 
6. Performing Arts 
7. Fashion 
8. Digital Design 
9. Literature and Print Media 
10. Festivals 
11. Libraries and Archives 
12. Music Composition and Publishing 

The Northern Territory Government is urged to fast track its in-principle support14 and establish a 

unified creative industries sector representative body as a matter of priority for the sector to achieve 

its full economic and cultural potential. 

While many of the individual subsectors are represented by their own industry peak bodies (such as 

Desart, ANKA, Music NT, the NT Writers’ Centre and the Screen Industry Advisory Council), other 

subsectors do not have an industry body and may have limited opportunities to participate in 

debates and discussions to strengthen the creative industries.   

The Creative Industries Sector COVID-19 Recovery Working Group is a valued initiative but it is only 

appointed until November 2020.  

The Government should establish the ongoing representative body now to drive the interests of the 

creative industries sector forward. 

The following measures should be implemented to ensure the body’s effectiveness:  

 Develop the Terms of Reference in consultation with subsector peak bodies and other key 
stakeholders from across the creative industries subsector – the united representative body 
must not detract from the effective and ongoing representation of established peak bodies 

 Develop a funding model for the body, in conjunction with peak bodies and other 
stakeholders 

 Ensure proportional representation of Indigenous leadership from the creative industries  

 Ensure a diversity of appointed members 

 Develop an operating model that avoids a Darwin-centric approach. 

  

                                                           
13 Creative Industries Strategy NT 2020 – 2024 https://dtsc.nt.gov.au/arts-and-museums/creative-industries-
strategy-2020-2024  
14 Minister for Tourism, Sport and Culture: http://newsroom.nt.gov.au/mediaRelease/33381  

https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
https://dtsc.nt.gov.au/arts-and-museums/creative-industries-strategy-2020-2024
http://newsroom.nt.gov.au/mediaRelease/33381
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Appendix A: About the Creative Industries Sector 
COVID-19 Recovery Working Group 

The Creative Industries Sector COVID-19 Recovery Working Group was established by the Northern 

Territory Government to provide expert, strategic advice to inform the response and recovery of the 

creative industries sector, and to support the sustainability, health, well-being and growth of the 

sector. 

Members 

Alastair Shields (Chair) – Alastair has more than 35 years’ experience in the NT public sector and was 

the Chief Executive Officer for a range of Departments including the Department of Tourism, Sport 

and Culture. He is the Chair of the Northern Centre for Contemporary Art, a Member of the National 

Trust of Australia and holds a number of other Board positions. 

Kevin Banbury – Kevin was appointed as Chair of Barkly Regional Arts in 2020 after serving as a 

Board member since 2013 and has been involved in the NT’s creative sector for 25 years in Darwin, 

Alice Springs and the Barkly.  

Polly Banks – As the General Manager Community and Regulatory Services with the City of Darwin, 

Polly is responsible for the delivery of public art, cultural development initiatives and funding for the 

arts and the City of Darwin library service. 

Jo Best – Jo is a Director with Troppo Architects and is particularly interested in the interface 

between architecture and art. 

Andrew Hyde – Andrew is Chair of the NT Screen Industry Advisory Council and the President of the 

NT branch and a National Board Member of the Australian Cinematographers Society. 

James Mangohig – A music producer and writer, James is a Director of Skinnyfish / Settle Down 

Records / Perambulator Management and served on the Happy Yess Board from 2018 – 2020. 

Djambawa Marawili AM (joint membership) – Djambawa is Chair of the Arnhem, Northern and 

Kimberley Artists Aboriginal Corporation (ANKA), a Yolngu Madarrpa Clan leader, Chair of the  

Buku-Larrnggay Mulka Art Centre and a Member of the Prime Minister’s Indigenous Advisory 

Council. 

Christina Davidson (joint membership) – Christina is the Chief Executive Officer of the Arnhem, 

Northern and Kimberley Artists Aboriginal Corporation (ANKA). 

Kate Morrissey – Kate is the Industry Councils Manager for the Chamber of Commerce NT and has 

strong experience in industry-focused steering committees and working groups. 

Angela O’Donnell – Angela was the Executive Officer of the Creative Industries Steering Committee, 

Chamber of Commerce NT for the development of the Creative Industries Strategy NT 2020-2024. 

Anna Savvas – Owner of the independent bookstore, ‘The Bookshop Darwin’, Anna is a member of 

the Leading Edge Booksellers National Advisory Committee and Vice Chair of the Darwin City and 

Waterfront Retailers Association. 

Mark Smith – Mark is the Executive Director of Music NT, the Territory’s peak body for 

contemporary music, and the Director of the Australian Music Industry Network. 
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Frankie Snowdon – Frankie is a contemporary dance performer and teacher and is the Founder and 

Co-Artistic Director of GUTS Dance. She is the Chair of the Alice Springs-based ‘Watch this Space’ 

Board. 

Claire Summers – Claire is the Executive Director of the Darwin Aboriginal Art Fair Foundation and 

the inaugural National Indigenous Fashion Awards. 

Mary Jane Warfield – Mary Jane is the Regional Arts Funds Manager for Regional Arts Australia and 

has worked in the arts in government, private sector and not-for-profits organisations. She is the 

Chair of Incite Arts Inc. 

 

 


